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Unplanned Nodes Linear Strips Planned Shopping Centres

Metropolitan 
a) Downtown  a) Super-Regional Mall  
b) Specialized Product b) Specialty Strip b) Specialty Mall 
District: e.g. e.g fashion e.g. fashion, discount, 
entertainment, design  outlet mall 
b) Industrial Zone: b) Ethnic Strip b) Theme Mall 
cluster of diverse and  
unrelated commercial 
activities 

Regional
a) Power Node, b) Specialty Strips a) Regional Mall 
(big box stores) e.g. automobile row, 
  furniture, antiques a) Power Centre 
a) Suburban Downtown  (big box stores) 
b) Produce Markets 
    
Community
a) Major Intersection a) Pedestrian Strip a) Community Plaza 
in central city 
  a) Arterial Strip a) Su%re 
  b) Specialty Strips, b) Specialty Mall 
  e.g. automotive, fast food e.g. airport, university 

Neighbourhood
a) Corner Cluster a) Pedestrian Strip a) Neighbourhood Plaza 

 a) Suburban Strip Mall b) Malls within Office  
  Bldg., Hotels 

a) denotes spatial market 
b) denotes specialty market 

Source: Jones and Simmons (1990) 
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* Includes one box store located in a basement space.
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